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JOB SATISFACTION
LOOKING for a new job? Perhaps you’ll 
want to try a position at Lelo UK, a sex 
toy and intimacy brand that has 
announced it is giving its employees 
‘self-love days’. Like duvet days, 
these will be spent actually 
doing something under  
the covers because 
satisfied workers are 
productive workers.

I’m not toying with 
you. A new report by 
Lelo UK suggests one 
cost-effective way to 
help, er, boost the UK 
economy is for the 
nation to have more 
orgasms. And these 
regular climaxes could 
add £90 billion to the 
economy.

Lelo’s study of more 
than 2,000 Brits – 
asking what makes them 
happy – found 78 per cent 
felt less stressed after 

orgasming and 65 per cent were more 
productive at work the next day.

Further research backs this up. 
Andrew Oswald, professor of 

economics at the University of 
Warwick, said people were ten  
to 12 per cent more productive 

when happy.
And Lelo 

spokesperson  
Rachael Nsofor said: 
‘We hope our staff use 
their “self-love days”  
to do whatever they 
want to explore their 
happiness – with the 
hope that they’ll come 
to work the next day 
with a spring in their 
step and be as 
productive as possible.’

Blimey. And you 
thought your company’s 

minibar full of beer was 
forward-thinking. Dress Off 
Friday, anyone? BL

.Mood- setter:. 
.Lelo’s Flickering Touch. 

.massage candle.
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