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IGGY pre May 2011 

• 6 IGGY U residential schools 

• 2 IGGY Junior Commissions 

• Litro Short Story Competition 

• IGGY Juniors 

• c.3000 members; <500 attended 
IGGY U 

• High quality = high cost 

• Limited web presence 



Global Leadership 

Through  

education 
 

IGGY on-line will reach gifted 

children, from across the world, 

motivating the leaders of tomorrow 

to solve the problems of today 

How will we solve … 

Crime 

Disease 

Conflict 

Poverty 

 



• Learning  

– Enhanced education, creating 
not just consuming knowledge 

• Leadership 

– Tomorrow’s leaders solving 

global problems today 

• Community  

– Elite, networked user group 
(incl. UGC) 

Core Elements 



Strategic Fit 

University Strategic Goals 
 
• Research and scholarship 

 
 

 
 
 

 
 

• High-quality distinctive student experience 
 
 

• International Beacon 

 
 

• Sense of community 
 
 

• Sustainability 

IGGY 

• Developing 
Contribution to the use of technology for online 

teaching and learning and considerations of 
working with multicultural, international, mixed-age 

groups 
Significant opportunities for pedagogic research 
around on-line and multi-cultural, multi-ability 

communities 

• Strong 

Combination of leading social network 

technology plus world class academics 

• Strong 
Multinational, open access, high potential 

for reputational benefits 

• Strong 

Specific activities for local engagement – 

reproducible for multiple communities 

• Strong 

With sensitive management – potential for 
revenue streams in excess of £5m with high 

margin 



Growth Targets 

July 2012 
0 G&T 

Partners 

5 
Corporate 
Supporters 

 

July 
2013 
1 G&T 

Partners 

6 
Corporate 
Supporters 

 

July 
2014 
3 G&T 

Partners 

8 
Corporate 
Supporters 

 

July 2015 

5 G&T 

Partners 

10 Corporate 

Supporters 

 

6 
13 40 

80 

Members (000’s) 

100 

July 2016 

6 G&T 

Partners 

10 Corporate 

Supporters 

 



Staff Sponsorship 
Web Conferencing 
Programme Content 

Community & Collaboration 
Platform 

Corporate Partners - Technology 



Development 2011 

Spring Research among panel of 
current members with test 
material, including full day 
workshop 

Summer Pre-launch of IGGY Online 
targeting existing members to 
test approach, content, format, 
technology etc. 

Autumn Run at speed and prepare to 
launch 6-month Foundation 
Phase from Jan 2012 for current 
and begin to target new 
members 



Engaging Members 



Creative Writing 



Computer Programming 



Ask the Experts 



IGGY/Litro Short Story Competition 



Junior Commission 



What Do We Now Know? 

• Subjects: Maths, 
History, Biology, 

Music  

• Issues: Education, 

Medicine/Health, 
Climate Change/ 

Environment 

• Social: Music, 

Reading, Sport 

• Certificates 

• Competitions 

• Independent 

learning 

• Collaborative 
research 

• Engaging 

academics 



A Day in the Life 



A Day in the Life 



CONTENT 
Formats 

Subjects 

ENHANCED 
LEARNING 

GLOBAL 
LEADERSHIP 

ELITE 
COMMUNITY 

Academic 
Community 

Internal 
Archive 

External 
Partners 

Democracy Olympics Literature 





• Your BIG idea  

• Course, programme or 
competition  

• Partners & Contributors 

• Form of Delivery 

• Audience 

• Learning Outcomes 

Warwick Network Challenge 








